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“I will never forget when
Matt Brett – one of our senior
designers – came up from our
workshop with a model of this
impossible plate. I fell in love
with it immediately, I knew
that we had found a design that
would meet the brief.”

A new moon r
Robin Levien RDI
Robin, you and the Studio
Levien team are the creative
force behind Villeroy & Boch’s
NewMoon – how did this
collaboration come about?
We were invited to take part
in a pitch to make a design
presentation for a new tableware
range for Villeroy & Boch. The
target group to address were
professional people who want to
express themselves through their
homes and the products they use.
Villeroy & Boch have had a massive
success with NewWave over the
past 20 years or so and the brief
was to come up with a successor,
a bit like asking Paul McCartney to
write another Yesterday!
How many of the team worked
on NewMoon and for how

Anyone who has been lucky enough to see Villeroy & Boch’s
NewMoon will understand why the company is celebrating
it as one of their hero collections for this season. Form meets
function in this stand-out range which was designed by
London-based Studio Levien – Tableware International
spoke with Robin Levien RDI to learn more about the design
process behind this truly exemplary collection
long, from the idea first being
pitched to completion?
To work with a prestigious and
powerful brand like Villeroy &
Boch is a big opportunity for us
at Studio Levien. We took the
project very seriously and threw
everything at it. All four of our
designers got involved with the
creative development and I have
to admit we ‘thrashed about’ a
bit. With such high stakes there is
pressure to get it right.
Have you created collections
for Villeroy & Boch before?
We have been working with
Villeroy & Boch since the early
days of Studio Levien, so about
18 years. Our first project was
to develop a collection of
products for the kitchen, that

people can also give as a gift.
We loved building the Home
Elements Collection which ran
for many years. Some years later
we were invited to make design
proposals for a tableware range.
This time we looked to nature for
inspiration and New Cottage was
the outcome. It has been a strong
selling range at Villeroy & Boch
particularly because of the very
beautiful Mariefleur decoration.
Let’s talk about the design of
NewMoon – how did you set
about creating the different
pieces, because there are some
pretty unique structures?
With all our design projects we
are looking for a theme. I am
always an unhappy bunny until
we have found one. Once we

Inspired by…
“NewMoon was inspired by shadows, mankind’s most familiar
shadow is the one cast by the earth on the moon,” says Robin, who
adds it is a “happy coincidence” that NewMoon launched 50 years
after Neil Armstrong took his first steps on the moon in 1969.
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have found a theme and begin to
find design solutions that come
from the theme, we get on a roll.
It’s a very exciting and rewarding
process. I have always been
fascinated by shadows and the
idea that something transitory and
ephemeral might become solid.
I shone a light at a very low
angle across a coupe dinner plate
and took an iPhone snap of the
crescent shaped shadow. Matt
Brett, one of our senior designers,
was looking at images of ceramic
sculptures with a strong shadow.
I was concerned that it couldn’t
be made and I wasn’t very
enthusiastic. Matt persisted and
we collectively decided that
if anyone could make such a
challenging design it would be
Villeroy & Boch.
I will never forget when Matt
came up from our workshop with
a model of this impossible plate.
I fell in love with it immediately,
I knew that we had found a
design that would meet the brief.
When I presented the design in
person, I knew right away from
the expression on everyone’s faces
that they loved the design too.

Design focused
Villeroy & Boch’s senior product
manager Tavola, Anne Rottleb, describes
working in unison with Studio Levien to
bring NewMoon to fruition

n rising
Finally, Villeroy & Boch decided
to work with us on the project.
The development of all the
items took well over a year
and we worked closely with
Anne Rottleb, senior product
manager Tavola, and David
Ribeiro Ramalhosa, head of
formal product development
at Villeroy & Boch.
We understand that design
is a team effort and that our
clients always make significant
contributions to getting them
right. Our initial presentation
included a small image of
a crescent moon. Villeroy &
Boch picked up on this and
the moon became the key
theme for the collection. After
all, human beings have always
been fascinated by the moon.
Interpreting the ‘crescent’
across all the items was quite
a challenge. We wanted to
fully exploit the amazing
manufacturing capabilities of

Villeroy & Boch. They pressure
cast cups and mugs with the
handle included, as far as we
know Villeroy & Boch is the
only tableware manufacturer
who can do this.
We tried an oval shape
for the platter but it didn’t
look good. When we tried
it round, we finally realised
that NewMoon is essentially
a round shape – after all,
the moon is round. At 37cm
diameter and with the
exaggerated crescent rim it has
become the star of the show.
How did you envisage
NewMoon being used in
the home?
There has been a big swing
toward casual dining both at
home and in restaurants. With
NewMoon the ambition is
‘everyday special’, so neither
too formal or too casual.
We have aimed for

multipurpose with all the
items, you can eat from a bowl
in front of the TV or serve food
around the table from it.
Food sharing and bowl food
are big trends now and
NewMoon delivers on both.
I am looking forward to using
the round platter for food
sharing meals with my friends.
And finally, are you
pleased with how
NewMoon turned out?
All of us at Studio Levien
are truly delighted by how
NewMoon has turned out. It is
a great pleasure to work with
a company that cares so much
about the refinement and
quality of its products.
We all love it – but that doesn’t
matter, it is the end consumer
who will tell us if we have
done a good job.

www.studiolevien.com
www.villeroy-boch.com

The collection features….
Six different plates, coffee
cups, espresso cups and
mugs, with or without
handles and matching
saucers. There are
also six bowls –
think small dip
bowls right through
to large salad bowls,
all of which can be
used for a variety of
purposes.

“Usually we work with our internal design
team on new collections. But this time we
also wanted to get ideas from external
designers. Therefore, we reached out to
several design studios with a briefing and
asked them to develop ideas and present
them in a pitch. We have worked with Studio
Levien for about 18 years now and they
know our design language and our high
expectations in regards of quality and design.
When they came up with the first model
of their idea, we were impressed and had
the feeling that Robin Levien and his team
understood what we were looking for. They
developed a design which was impressive,
absolutely new and unconventional. Of
course, we had to work together as a team
on the design until we were fully satisfied. In
particular, we had to work on the shape of
the plates to make them producible. And the
biggest challenge in the design process was
to create mugs and cups which are as great
looking as the plates. Therefore, our internal
design-team got involved in the design
aswell and did a great job.

“The biggest challenge
in the design process
was to create mugs and
cups which are as great
looking as the plates.”
It was important for us that the design
language was applied to every single
product of the whole collection. That’s
why we were also looking at possibilities
to interpret the shape of the plates for
glassware as well. Our internal designers
developed extraordinary
shapes for crystal which
perfectly complement the
unconventional shape of the
porcelain. Since launching
NewMoon at the Tabletop Show
in autumn 2019 and at Ambiente
2020 and getting very positive
feedback, we are very happy
with what has emerged of
the cooperation between
Studio Levien and us.”

Villeroy & Boch’s
senior product
manager Tavola,
Anne Rottleb

